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Going Green to Grow Scientists

TV personality Dick Strawbridge has helped schoolchildren to learn how to help save the planet from the scrapheap when he launched a new national initiative.
The Scrapheap Challenge presenter and author of It’s Not Easy Being Green is backing 3M Worldlywise – a new, free online resource where students explore a virtual town to learn about sustainable living.

The website, from diversified technology company 3M, is designed to encourage more children to study science, technology, engineering and maths – STEM subjects – from GCSE to A-level and right through university.

Currently only 13 per cent of undergraduates are studying these subjects and this shortfall leaves two-thirds of British businesses with recruitment difficulties, according to the Confederation of British Industry.

But the 3M Worldlywise initiative, working with the Government-supported organisation STEMNET, aims to reverse the trend by educating young people about sustainable living and showing them how scientists, engineers and new technology can help solve the problems of the future.

Former Lt Col Strawbridge, himself an engineering graduate, said: “I am delighted to be involved with such a fantastic project, which aims to ignite children’s passion for science and maths while raising their awareness of environmental issues.

“I am confident that 3M Worldlywise will inspire more young people to go on and study STEM subjects and ensure there are enough scientists and engineers to continue looking after the world and its resources for generations to come.”

He launched 3M Worldlywise on Wednesday, 25 November at Garth Hill College – a designated technology college in Bracknell, Berkshire. 

The resource has been designed for use by not only teachers and pupils, but also STEM Ambassadors – representatives from science and industry who visit schools to demonstrate to students the benefits of studying the subjects and how they apply to future career possibilities.

Special ‘before and after’ classroom surveys are being introduced by 3M to assess whether its ambassadors’ visits have an impact on pupils’ perceptions of STEM subjects. The surveys will not only allow the ambassadors to tailor their visits to gain maximum impact, but will also provide information on what proportion of students are considering careers requiring STEM qualifications.

3M’s UK Managing Director Doug Mitchell launched the website alongside Dick Strawbridge. He said: “As a technology company our future success is dependent on having employees with the right skills, so we want to do what we can to encourage greater interest in STEM subjects at GCSE level.

“This will create a greater pool of students to consider taking the subjects forward to degree level. We hope to engage and motivate students to choose science, technology, engineering and maths when it comes to selecting qualifications and careers.”

STEMNET Chief Executive Yvonne Baker said: “STEMNET is delighted that 3M is taking this initiative and leading the way for large companies in the UK to explore innovative ways to delve into sustainability issues in the STEM curriculum.”
Please contact Mark Weaving (mark.weaving@myriadpr.com) or Bertie Rapkin (bertie.rapkin@myriadpr.com) on 01353 669939 for further details
Notes for Editors:

3M Worldlywise

· The new website forms part of 3M’s community programme in the UK and complements the existing 3M Streetwise teaching resource (www.3Mstreetwise.co.uk), which helps 7-11 year-old pupils to understand the scientific principles behind road safety rules

· Between 1997 and 2007 there was a decline by 15 per cent in the number of students graduating in technology and engineering subjects (CBI Skills Survey, 2008)

· The CBI predicts that by 2014 the UK will need an extra 730,000 people with STEM qualifications compared to 2007 (CBI Skills Survey, 2008)

Dick Strawbridge

· Dick Strawbridge MBE is best known as an engineering expert on such TV programmes as Channel 4’s Scrapheap Challenge (the 11th series of which he is currently presenting), the BBC’s Coast and It’s Not Easy Being Green
· Dick is a keen supporter of The Big Green Idea (www.thebiggreenidea.org) – a dynamic and innovative new charity dedicated to showing people how sustainable living can be easy, healthy, inexpensive and fun
3M

· 3M (www.3M.co.uk) is a $25 billion diversified technology company which, since 1902, has been creating innovative products that help make the world healthier, safer and more productive. Well known 3M brands include Scotch, Post-it, Scotchgard, Thinsulate and Scotch-Brite

· 3M employs some 76,000 people worldwide and has operations in more than 60 countries. It produces thousands of innovative products for customers in dozens of diverse markets and its 45 technology platforms touch nearly every aspect of modern life - the company has applied its expertise in RFID technology to deliver biometric passports; it is using its understanding of the healthcare industry to provide hospitals with infection prevention and detection solutions; and in 2008 it launched the MPro range of pocket projectors

· The UK and Ireland is home to one of the largest 3M subsidiaries outside the USA, employing more than 3,500 people across 18 locations, including 12 manufacturing sites
· Products manufactured in the UK include coated abrasives, occupational health and environmental safety equipment, adhesive tapes, industrial microbiology products, drug delivery systems, high-performance coatings, secure documents and passport scanners
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